
Verkkokauppa.com renews its Sustainability Program: 

sustainable consumption and ambitious climate targets as 

key themes 
 

The key themes of the renewed Sustainability Program of the Finnish Verkkokauppa.com are sustainable 

consumption leaning on circular economy and science-based climate targets, to which suppliers and 

partners are also engaged.  

In recent years, Verkkokauppa.com has taken significant steps to promote transition to circular economy. 

The company has launched refurbished electronic devices in its range, as well as a trade-in service that 

allows customers to sell their functioning used devices back for a refund. Due to growing customer interest, 

Verkkokauppa.com has put circular economy at the heart of its sustainability work. The company aims to 

increase sales of circular products, services and solutions by double digits annually. This strategic change 

enables refurbished products and their resale in all relevant product categories. 

At the same time, Verkkokauppa.com is taking a significant step in its climate work by committing to the 

Science Based Targets initiative (SBTi) to reduce its indirect greenhouse gas emissions in line with the 1.5-

degree target of the Paris Agreement. For years, the company has systematically reduced emissions from its 

own operations. This commitment focuses on reducing indirect emissions in the value chain, which is 

achieved by engaging suppliers and partners in climate work. 

  

"Committing to science-based climate targets is a big step in our climate work, as it means that we start 

influencing the emissions from the manufacture of products sold. The emissions from our own operations 

are already almost zero. In addition, we have long promoted sustainable consumption by selling high-

quality products that customers actually need." Suvituuli Tuukkanen, Director of Marketing, 

Communications and Sustainability at Verkkokauppa.com, says.  

Verkkokauppa.com's Sustainability Program consists of four priority themes, the goals and objectives of 

which are described in the figure attached:   

− Passionately on customers’ side for circular future 

− Ensuring responsible operations and supply chains 

− Fostering well-being and success of own personnel 

− Maintaining exemplary business conduct 

 

Several perspectives were considered in putting together the Sustainability Program, such as the company's 

strategy and vision to create a new normal for buying and owning, a double materiality analysis and 

stakeholder expectations, which are monitored, for example, through surveys. According to a survey* 

conducted by Verkkokauppa.com in 2024 on electronics, online stores and sustainability, more than half of 

Finns feel that the sustainability of electronics matters to them. The willingness to acquire used electronics 

is high, and the repairability of products and repair services are of interest. 

*Verkkokauppa.com surveyed Finns' thoughts on responsible electronics buying and consumption. The 

survey was conducted by Kantar in May 2024. A total of 1,044 Finns aged between 18 and 79 responded to 

the survey. 
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